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PAPER – II 

JOURNALISM AND MASS COMMUNICATION 

Note : Attempt all the questions. Each question carries two (2) marks.  

SÔ¨¦ : GÀ»õ ÂÚõUPÐUS® Âøh¯ÎUPÄ®. JÆöÁõßÔØS® Cμsk (2) ©v¨ö£sPÒ.  

1. Khushwant Singh was the editor of  

1) Times of India  

2)  Telegraph 

3) The Hindu 

4) Hindustan Times and Illustrated Weekly  

SèÁ¢u ][ ö£õÖ¨£õ]›¯μõP C¸¢u CuÌ 

1) øh®ì B¨ C¢v¯õ 

2) öh¼Qμõ¨ 

3) v î¢x 

4) C¢xìuõß øh®ì Asm CÀ»ìi÷μhm ÃU¼ 

2. Dina Thanthi was started in the year 

1) 1942   2) 1943 

3) 1940   4) 1941 

vÚzu¢v C¢u BsiÀ öuõh[P¨£mhx? 

1) 1942   2) 1943 

3) 1940   4) 1941 

3. Net neutrality means  

1) Treating all content and applications without discrimination 

2) Treating all internet service providers equally 

3) Treating all internet users equally 

4) Treating all digital networks equally  

ö©õzu |k{ø» Gß£x 

1) GÀ»õ EÒÍhUPzøu²® £¯ß£õkPøÍ²® £õμ£m\ªÀ»õ©À £›^¼zuÀ 

2) AøÚzx Cøn¯ ÷\øÁ |ÀS÷Áõøμ²® \©©õP |hzxuÀ 

3) AøÚzx Cøn¯¨ £¯ß£õmhõÍºPøÍ²® \©©õP |hzxuÀ 

4) GÀ»õ iâmhÀ Cøn¨¦PøÍ²® \©©õP¨ £õÂzuÀ 
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4. Encoding refers to 

1) Production of Message 

2) Understanding the Message 

3) Understanding the Code 

4) Understanding Channel  

EÒÏmkU SÔ°hÀ Gß£x 

1) ö\´v E¸ÁõUP® 

2) ö\´vø¯¨ ¦›¢x öPõÒÐuÀ 

3) SÔ±møh¨ ¦›¢x öPõÒÐuÀ 

4) FhPzøu¨ ¦›¢x öPõÒÐuÀ 

5. Radio package is  

1) Package of features, interviews and effects for radio 

2) Package of radio instruments for sale 

3) Package of radio advertisements 

4) Package of radio subscriptions  

ÁõöÚõ¼ öuõS¨¦ Gß£x 

1) ÁõöÚõ¼UPõÚ J¼¯ø©v, ÷|ºPõnÀPÒ Eøμa]zvμ[PøÍU öPõsh öuõS¨¦ 

2) ÂØ£øÚUPõÚ ÁõöÚõ¼ E£Pμn[PøÍU öPõsh öuõS¨¦ 

3) ÁõöÚõ¼ ÂÍ®£μ[PÎß öuõS¨¦ 

4) ÁõöÚõ¼ \¢uõUPÎß öuõS¨¦ 

6. Radio Cues are meant to 

1) Introduce the radio reporter's story 

2) Narrate the radio reporter's story 

3) Complete the radio reporter's story 

4) Amplify the radio reporter's story  

ÁõöÚõ¼ U²UPÒ SÔ¨£x 

1) ÁõöÚõ¼ {¸£μx Pøu AÔ•P® 

2) ÁõöÚõ¼ {¸£μx Pøu ÁºnøÚ 

3) ÁõöÚõ¼ {¸£¸øh¯ Pøu {øÓÄ 

4) ÁõöÚõ¼ {¸£μx Pøu J¼ ö£¸UP® 
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7. Hitchcock zoom results in  

1) Change in perspective and size of the main object 

2) Change in perspective and no change in size of the main object 

3) No change in perspective and size of the main object 

4) No change in perspective, but change in size of the main object  

îmaPõU ö£›uõUP® CvÀ •iQÓx 

1) •ußø©¨ ö£õ¸Îß AÍÄ,  ÷|õUP® BQ¯ÁØÔÀ ©õØÓ® 

2) •ußø©¨ ö£õ¸Îß ÷|õUQÀ ©õØÓ® BÚõÀ AÍÂÀ GÆÂu ©õØÓ•® CÀø» 

3) ÷|õUP® ©ØÖ® •ußø©¨ ö£õ¸Îß AÍÄ BQ¯ÁØÔÀ ©õØÓ® Cßø© 

4) ÷|õUPzvÀ ©õØÓªßø© BÚõÀ •ußø©¨ ö£õ¸Îß AÍÂÀ ©õØÓ® 

8. ‘Bhuvan Shome’ was directed by 

1) Satyajit Ray 2) Mrinal Sen 

3) Aravindan  4) Girish Kasaravalli  

‘¦Áß ÷éõ÷©’øÁ C¯UQ¯Áº 

1) \z¯âz ÷μ  2) ª¸nõÒ ö\ß 

3) AμÂ¢uß  4) QŸè P\μÁÀ¼ 

9. Sila Nerangalil Sila Manithargal was directed by 

1) Balu Mahendra 2) Mahendran 

3) Adoor Gopalakrishnan 4) Bhimsingh  

‘]» ÷|μ[PÎÀ ]» ©ÛuºPÒ’  

1) £õ¾ ©÷P¢vμõ 2) ©÷P¢vμß 

3) Alº ÷Põ£õ»Q¸ènß 4) ¥®][ 

10. Diffusion of Innovations is the concept associated with the work of  

1) Everett Rogers 2) Wilbur Schramm 

3) Daniel Lerner 4) Elihu Katz  

¦xø©U TÖPÎß £μÁÀ GßÓ P¸zuõUP® CÁμx £øh¨¦PÐhß öuõhº¦øh¯x 

1) GÁöμm ÷μõáºì 2) ÂÀ£º ìQμõ® 

3) ÷hÛ¯À ö»ºÚº 4) G¼S Pmì 
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11. Sakal Papers vs Union of India 1961 case relates to 

1) Price page schedule 1961 

2) The Newspapers (Price and Page) Act 1956 

3) Price page schedule 1953 

4) Price page schedule 1952  

\õPÀ uõÒPÒ Gvº C¢v¯ ³Û¯ß 1961 GÝ® ÁÇUShß öuõhº¦øh¯x 

1) Âø» £UP AmhÁøn 1961 

2) ö\´vzuõÒPÒ (Âø» ©ØÖ® £UP®) \mh® 1956 

3) Âø» £UP AmhÁøn 1953 

4) Âø» £UP AmhÁøn 1952 

12. Thiru Vi Ka edited 

1) Dina Mani 

2) Desa Bakthan 

3) Tamil Nadu 

4) Dina Thanthi  

v¸.Â.P. ö£õÖ¨£õ]›¯μõP C¸¢u |õÎuÌ 

1) vÚ©o   

2) ÷u\ £Uuß 

3) uªÌ |õk   

4) vÚz u¢v 

13. Subramanya Bharathiar edited the daily 

1) Swadesamitran 

2) Vijaya 

3) Dina Mani 

4) Nava Shakti  

_¨¤μ©o¯ £õμv¯õº ö£õÖ¨£õ]›¯μõP C¸¢u |õÎuÌ 

1) _÷u\ªzvμß  

2) Âá¯õ 

3) vÚ©o   

4) |Á\Uv 
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14. NWICO stands for 

1) New World Information and Communication Order 

2) New World Internet and Communication Order 

3) New World Internet and Communication Ordinance 

4) Natural World Information and Communication Order  

{Â÷Põ Gß£x CøuU SÔUQÓx 

1) ¦x E»Pz uPÁÀ öuõhº¤¯À Á›ø\ 

2) ¦x E»Pz Cøn¯z öuõhº¤¯À Á›ø\ 

3) ¦x E»Pz Cøn¯ öuõhº¤¯À \mh® 

4) C¯ØøP E»Pz uPÁÀ öuõhº¤¯À Á›ø\ 

15. Radio Rural Forums were funded by  

1) UNESCO 

2) Government of India 

3) State Governments 

4) UNICEF  

ÁõöÚõ¼ Qμõ© SÊUPÐUS {v²uÂ ö\´ux 

1) ²öÚì÷Põ  2) C¢v¯ Aμ_ 

3) ©õ{» Aμ_PÒ 4) ²Ûö\¨ 

16. Palagummi Sainath is associated with 

1) Developmental Journalism 

2) Radio Journalism 

3) Television Journalism 

4) Film Journalism  

£õ»S®ª \õ´|õz CuÝhß öuõhº¦øh¯Áº 

1) •ß÷ÚØÓ CuÈ¯À 

2) ÁõöÚõ¼ CuÈ¯À 

3) öuõø»UPõm] CuÈ¯À 

4) vøμ¨£h CuÈ¯À 
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17. The first Tamil book in Romanized script was printed in 

1) London 

2) Lisbon 

3) Leeds 

4) Lyon  

÷μõ©õÛ¯ Á›ÁiÁzøuU öPõsk Aa]h¨£mh •uÀ uªÌ ¡À C¢u ChzvÀ 

Aa]h¨£mhx 

1) C»shß   

2) ¼ì£ß 

3) ½mì    

4) ¼÷¯õß 

18. Aringnar Anna wrote the script for 

1) Parasakthi 

2) Nallathambi 

3) Andha Naal 

4) Panam  

AÔbº Asnõ CuØSz vøμUPøu GÊv¯Áº 

1) £μõ\Uv   

2) |À»u®¤ 

3) A¢u |õÒ   

4) £n® 

19. Modern Theatres was founded by 

1) T R Sundaram 

2) S S Vasan 

3) Kalki 

4) Meyyappa Chettiar  

©õhºß v÷¯mhºì-&I E¸ÁõUQ¯Áº 

1) i.Bº. _¢uμ®  

2) Gì.Gì Áõ\ß 

3) PÀQ    

4) ö©´¯¨£a ö\mi¯õº 
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20. The Orson Wells radio production of The War of the Worlds began the era of  
———————— in the development of mass communication theory. 

1) Mass society theory 

2) Cultural theory 

3) Limited effects theory 

4) The scientific perspective    

Bº\ß öÁÀêß ÁõöÚõ¼ u¯õ›¨£õÚ E»P[PÎß \søh Gß£x C¢u \Põ¨uzvÀ 

öuõh[Q ©UPÒ öuõhº¤¯À öPõÒøP •ß÷ÚØÓzøu E¸ÁõUQ¯x 

1) ©UPÒ \‰PU öPõÒøP 2) £s£õmkU öPõÒøP 

3) AÍÁõÚ ÂøÍÄPÒ öPõÒøP 4) AÔÂ¯À ÷|õUS 

21. The knowledge-gap hypothesis was developed by 

1) A. G. A. Donohue 

2) John Pavlik 

3) Wilbur Schramm 

4) David Weaver  

AÔÄ&CøhöÁÎ P¸÷PõøÍ E¸ÁõUQ¯Áº 

1) H.â.H. ÷hõÚõ S÷Á 2) ¤. áõß £õÆ¼U 

3) ÂÀ£º ìUμõ® 4) ÷hÂm ÃÁº 

22. Which one is effective in religious conversion? 

1) Lasswell’s model 

2) Hypodermic needle theory 

3) Berlo’s model 

4) Rogers model  

©u ©õØÓzvÀ Gx Á¾ÁõÚx? 

1) »õìöÁÀ ©õhÀ 2) øí¨÷£õöhºªU F]U öPõÒøP 

3) ö£º÷»õÂß ©õhÀ 4) ÷μõáºì ©õhÀ 

23. The split-half method is used as a test of 

1) Stability  2) Internal reliability 

3) Inter-observer consistency 4) External validity  

£õv¯õP¨ £SUS® •øÓ J¸ ÷uºÁõP RÌUPshøu AÍÂkQÓx 

1) {ø»zußø© 2) Em¦Ó |®£Pzußø© 

3) EÒ EØÖ÷|õUP {ø»uPÄ 4) ¦Ó HØ¦zußø© 
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24. The five-stage economic theory of development was suggested by  

1) Adam Smith 

2) Walt Rostow 

3) Harold Innis 

4) A. G. Frank  

I¢x Pmh¨ ö£õ¸Íõuõμ •ß÷ÚØÓU öPõÒøPø¯¨ £›¢xøμzuÁº 

1) Bh® ìªz  

2) ÁõÀm ÷μõìöhÍ 

3) íμõÀk CßÛ_  

4) H.â. ¤μõ[U 

25. The structuration theory was an influential contribution of  

1) Anthony Giddens 

2) Ithiel de Sola Poole 

3) Charles Pierce 

4) Manuel Castells  

§μn {øÓÄU öPõÒøP Gß£x CÁ¸øh¯ SÔUPzuUP öPõÒøP BS® 

1) A¢÷uõo Qöhß_  

2) Cv¯À i ÷éõ÷» §÷» 

3) \õº»_ ¤¯ºì  

4) ©õÝöÁÀ ÷PìöhÀì 

26. A sampling frame is 

1) A summary of the various stages involved in designing a survey 

2) An outline view of all the main clusters of units in a sample 

3) A list of all the units in the population from which a sample will be selected 

4) A wooden frame used to display tables of random numbers  

©õv› \mhP® Gß£x 

1) J¸ \º÷Á ÁiÁø©¨¤ß AøÚzxU Pmh[PÎß ö©õzu P¸zuõUP® 

2) J¸ ©õv›°ß •ußø© AøÚzx A»SPÎß öuõS¨¦ £ØÔ¯ \mhP ÷|õUS 

3) G¢u ©UPÒ Tmhzv¼¸¢x ©õv› ÷uºÄ ö\´¯¨£mh÷uõ Auß AøÚzx A»SPÎß 

£mi¯À 

4) A[öPõßÖ®, C[öPõßÖ©õPz ÷uºÄ ö\´u GsPÎß AmhÁønPøÍ öÁÎ°h¨ 

£¯ß£k® ©μa\mhP® 
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27. The standard error is a statistical measure of: 

1) The normal distribution of scores around the sample mean 

2) The extent to which a sample mean is likely to differ from the population mean 

3) The clustering of scores at each end of a survey scale 

4) The degree to which a sample has been accurately stratified  

uμ¨£kzuÀ ¤øÇ Gß£x ¦ÒÎ°¯À AÍÃk 

1) ©õv›°ß \μõ\›°ß _ØÖ¨£i C¯À¦¨ £μÁÀ 

2) ö©õzu \μõ\›²hß, ©õv› \μõ\› G¢uÍÄ ÷ÁÖ£kQÓx GßÖ PozuÀ 

3) ¦ÒÎPÎß öuõSv, éº÷Á A»QÀ JÆöÁõ¸ CÖv°¾® PnUQkÁx 

4) G¢u iQ›°À ©õv› xÀ¼¯©õP Á›ø\ø©¨¦a ö\´ux GßÖ TÖÁx 

28. Who first described mass media as a cultural industry? 

1) Stuart hal  2) Thoedor Adorno 

3) Stuart Mil  4) Jean Boudrillard  

©UPÒ FhPzøu, £s£õmkz öuõÈØ\õø» GßÖ •uß •u¼À ÁºozuÁº 

1) ìlÁºm íõÀ 2) v÷¯õhº A÷hõº÷Úõ 

3) ìlÁºm ªÀ 4) áúß ö£Íi›À»õºk 

29. By which other name is the chi-square goodness of fit test known? 

1) Directional chi-square 2) Two sample chi-square 

3) Wilcoxon  4) One-sample chi-square  

G¢u ©ØöÓõ¸ ö£¯μõÀ ìöPõ¯º uPÄ HØ¦zußø© AÔ¯¨£k® 

1) ÷|μi ø\ ìöPõ¯º 2) Cμsk ©õv› ø\ ìöPõ¯º 

3) ÂÀPõU\ß  4) JØøÓ ©õv› ø\ ìöPõ¯º 

30. In SPSS, where do you find the option for Spearman's Rho? 

1) Non-parametric tests 2) Regression 

3) Correlation 4) Explore  

SPSS CÀ, ‘ì¤¯º©Ûß ÷μõ’ £ØÔ¯ P¸zøu }[PÒ G[÷P Põn»õ® 

1) AÍöÁÀø» AØÓ ÷uºÄPÒ 2) ¤ßÚøhÄ 

3) öuõhº¦øhø© 4) PshÔ 
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31. Match the following : 

 List I List II    

Printing Process  Application  

(a) Planography A. Metal type face 

(b) Relief process B. Mesh 

(c) Gravure C.  Blanket cylinder 

(d) Screen printing D. Deep-etched plate 

Codes : 

 (a) (b) (c) (d) 

1) A B C D    

2) B C D A  

3) C A D B    

4) B A D C 

ö£õ¸zxP 

 £mi¯À I £mi¯À II     

umha_•øÓPÒ  £¯ß£õkPÒ 

(a) ¤Íõ÷Úõ Qμõ¤ A. G¢vμ umha_ 

(b) ›½¨ ¦μõ\ì B. ö©è 

(c) QμõÂ¯º C. ¤Íõ[öPm ]¼shº  

(d) ìQŸß ¤›si[ D. BÌ ~Û ¤÷Ím 

SÔ±kPÒ : 

 (a) (b) (c) (d) 

1) A B C D    

2) B C D A  

3) C A D B    

4) B A D C     
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32. Match the following : 

 List I List II     

 Scales   Usage 

(a) Nominal A. 7 point scale 

(b) Ordinal B. Measure of length 

(c) Interval C.  Yes/No type 

(d) Ratio D. Ranking 

Codes : 

 (a) (b) (c) (d) 

1) A B C D    

2) C D A B  

3) C A D B    

4) B A D C    

ö£õ¸zxP 

 £mi¯À I £mi¯À II     

 AÍÃkPÒ   £¯ß£õk 

(a) Ai©mh Á›ø\ A. HÊ ¦ÒÎ AÍÄ÷PõÀ 

(b) £i•øÓU SÔ¨¥mk Gs B. }Í AÍÃk 

(c) CøhöÁÎ C. B® / CÀø» ÁøP  

(d) ÂQu® D. uμÁ›ø\ 

 (a) (b) (c) (d) 

1) A B C D    

2) C D A B  

3) C A D B    

4) B A D C  
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33. Match the following : 

 List I List II     

 Advertising  Application 

(a) Copy A. Symbolism 

(b) Mnemonic B. Quadrant 

(c) Perceptual mapping C. Ad Agency  

(d) Key number D. Punchline 

 (a) (b) (c) (d) 

1) D A B C    

2) C D A B  

3) A C D B 

4) B A D C 

ö£õ¸zxP 

 £mi¯À I £mi¯À II     

 tpsk;guk;   gad;ghL 

(a) efy; A. FwpaPl;bay; 

(b) epkhdpf; B. tl;lf;fhy; Rw;Wtiu 

(c) Ghpjy; gltikg;G C. tpsk;gu epWtdk; 

(d) jpwTNfhy; vz; D. gQ;r; thp 

 (a) (b) (c) (d) 

1) D A B C    

2) C D A B  

3) A C D B 

4) B A D C     
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34. Match the following : 

 List I List II     

 Information Society  Concept 

(a) Daniel Bell A. Public Sphere 

(b) Anthony Giddens B. Network of networks 

(c) Jurgen Habermas C.  Post-industrialism 

(d) Manuel Castells D. Surveillance 

Codes : 

 (a) (b) (c) (d) 

1) D A B C    

2) B A C D  

3) A C D B    

4) C D A B    

nghUj;Jf 

  gl;bay; I  gl;bay; II    

  jfty; r%fk;  fUj;jhf;fk;   

 (a) Nldpay; ngy; A. nghJ jsk;  

 (b) Mz;ldp fpnld;R B. ,izTfspd; ,izg;G 

 (c) [{h;fd; `hgh;kh];  C. gpd; njhopypak; 

(d) khDty; fh];nly;]; D.    fz;fhdpg;G 

 (a) (b) (c) (d) 

1) D A B C    

2) B A C D  

3) A C D B    

4) C D A B  
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35. Match List I (Communication Researcher) with List II (Communication Theory) and 
select the correct answer using the code given blow these lists : 

 List I                                                         List II 
(Communication Researcher) (Communication Theory) 

(a) George Gerbner A. Dependence Theory 

(b) Maxwell McComb & Donald L. Shaw B. Cultivation Theory 

(c) William Stephenson C.  Agenda Setting Theory 

(d) S.J. Ball Rokeach and Melvin De Fleur D. Play Theory 

 (a) (b) (c) (d) 

1) C B D A     

2) D C A B     

3) B A D C  

4) B C D A    

 

nghUj;Jf 

 

 gl;bay; I    gl;bay; II 

 

 njhlh;gpay; Ma;thsh;   njhlh;gpay; nfhs;if 

 

 (a) [pahh;Q; nfh;g;dh; A. rhh;Gf; nfhs;if 

 (b) khf;];nty; kf;Nfhk;g  B. gaphply; nfhs;if 
  nlhdhy;L vy; ~h; 

 (c) tpy;ypak; ];Bngd;rd; C. nfhs;if Kd;tiuT cUthf;ff;  

 nfhs;if 

 (d) v];.N[.ghy; Nehf;fp kw;Wk; D. tpisahl;Lf; nfhs;if 

 nky;tpd; bg;spA+h;   

 (a) (b) (c) (d) 

1) C B D A     

2) D C A B     

3) B A D C  

4) B C D A    
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36. Write the chronological order of the following printing processes in terms of 
technological advancement 

1) Off-set, letter press, gravure, cylinder 

2) Gravure, letter press, cylinder, off-set 

3) Letter press, cylinder, off-set, gravure 

4) Cylinder, off-set, letter press, gravure 

njhopy;El;g Kd;Ndw;w mbg;gilapy; fPNo cs;s mr;R Kiwia Mz;L 
thpirg;gLj;Jf 

1) Mg;nrl;> nyl;lh; gpu];> fpuhtpah;> rpypz;lh; 

2) fpuhtpah;> nyl;;lh gpu];> rpypz;lh;> Mg;nrl 

3) nyl;lh gpu];> rpypz;lh;> Mg; nrl;> fpuhtpah 

4) rpypz;lh;> Mg; nrl;> nyl;lh; gpu];> fpuhtpah 

37. Identify the correct sequence of pre-press work undertaken for a screen printing 
order: 

1) Typesetting, film processing, screen exposure, masking 

2) Masking, film processing, screen exposure, typesetting 

3) Screen exposure, typesetting, masking, film processing 

4) Film processing, masking, typesetting, screen exposure  

];fPhpd; gphpz;bw;Fhpa mr;rply; Kd;gzpiar; rhpahf Kiwg;gLj;Jf 

1) ilg; nrl;bq;> gpypk; Guhrrpq;> ];fPhpd; vf];;Nghrh;> kiwj;jy; 

2) kiwj;jy;> gpypk; Guhrrpq;> ];fPhpd; vf;];Nghrh;> ilg; nrl;bq; 

3) ];fPhpdd vf;];Nghrh;> ilg; nrl;bq;> kiwj;jy;> gpypk; Guhrrpq; 

4) gpypk; Guhrrpq;> kiwj;jy;> ilg; nrl;bq;> ];fPhpd; vf;];Nghrh; 

38. What is the sequence of the colour processing for an off-set print order? 

1) Colour separation, scanning, colour correction, printing 

2) Printing, colour separation, Scanning, colour correction 

3) Colour correction, colour separation, printing, scanning 

4) Scanning, colour separation, colour correction, printing  

Mg; nrl; mr;R Kiwapy; fyh; Guhrrpq; mr;rpw;fhd thpir vJ? 

1) epwgphpT> ];Nfdpq;> epwk; jpUj;jy;> mr;rply; 

2) mr;rply;> fyh; NtWgLj;jy;> gpujpgLj;Jjy; fyh; jpUj;jk;; 

3) fyh; jpUj;jk;> fyh; jdpg;gLj;jy;> gphpz;bq;> ];Nfdpq; 

4) ];Nfdpq;> epwj; jdpg;gLj;jy;> epwj;jpUj;jy;> mr;rply; 
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39. Provide the order in which colour separation is done before printing 

1) Magenta, yellow, black, cyan 

2) Black, magenta, cyan, magenta 

3) Cyan, magenta, yellow, black 

4) Yellow, black, cyan, magenta  

fyh; jdpg;gLj;jy;> mr;rpLtjw;F Kd; mikAk; Kiwia thpir nra;f jp 

1) khf;dl;lh> kQ;rs;> fWg;G> rahd; 

2) fWg;G> khf;dl;lh> rahd;> khf;dl;lh 

3) rahd;> khf;dl;lh> kQ;rs;> fWg;G 

4) kQ;rs;> fWg;G> rahd;> khf;dl;lh 

40. Point out the order in which the development of writing took place 

1) Hieroglyphics, Sumerian, Canaanite alphabet, Chinese script 

2) Sumerian, Hieroglyphics, Canaanite alphabet, Chinese script 

3) Chinese script, Hieroglyphics, Sumerian, Canaanite alphabet 

4) Canaanite alphabet, Hieroglyphics, Chinese script, Sumerian  

ve;j thpirKiwapy; vOj;J vOJKiw tsh;e;jJ vd;gijr; Rl;bf; fhl;b 
thpirg;gLj;Jf 

1) i`aNuh fpspg;gpf;];> RNkhpad;> Nfdhidl; mfuthpir rPd vOj;Jg;gb 

2) RNkhpad;> i`aNuhfpspg;gpf;];> Nfdhidl; mfuthpir rPd vOj;Jg;gb 

3) rPd vOj;Jg;gb i`aNuhfpspg;gpf;];> RNkhpad;> Nfdhidl; mfu thpir 

4) Nfdhidl; mfuthpir> i`aNuhfpspg;gpf;];> rPd vOj;Jg;gb> RNkhpad; 

41. Assertion (A) :  Standard error decreases when sample size increases. 

Reason (R):   The larger the sample size, the better is the reliability 

1) Both (A) and (R) are true 

2) Both (A) and (R) are true, but (R) is not the correct explanation for (A) 

3) (A) is true, but (R) is false 

4) (A) is false, but (R) is true  

cWjpthf;fpak; (A): jug;gLj;jy; gpio> khjphp msT mjpfhpf;Fk; NghJ FiwfpwJ 

fhuzk; (R) :    khjphp msT nghpjhf ,Uf;Fk;NghJ ek;gfj;jd;ik $Ljyhf 
,Uf;Fk;  

1) (A), (R) ,uz;Lk; cz;ik 

2) (A), (R) ,uz;Lk; cz;ik. Mdhy; (R), (A) Tf;fhd rhpahd tpsf;fkd;W 

3) (A) nka;. Mdhy; (R) nka;ad;W 

4) (A) nka;ad;W Mdhy; (R) nka; 
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42. Assertion (A):  Audiences not only learn about public issues and other matters 
through the media, they also learn how much importance to attach 
to an issue or topic from the emphasis the mass media place upon it.  

Reason (R) :   The agenda-setting hypothesis is a learning function from the 
media.  People learn what the issues are and how they are ordered 
in importance. 

1) Both (A) and (R) are true 

2) Both (A) and (R) are true, but (R) is not the correct explanation for (A) 

3) (A) is true, but (R) is false 

4) (A) is false, but (R) is true  

cWjpthf;fpak; (A) :  ghh;itahsh;fs; nghJr; nra;jpfis Clftop mwpe;J 
nfhs;tNjhL kl;Lky;yhJ> xt;nthd;Wf;Fk; Clfk; ve;j 
msT Kf;fpaj;Jtk; mspf;fpwJ vd;gijAk; mwpe;J 
nfhs;fpd;wdh; 

 fhuzk; (R) : epfo;r;rp epuy; fUJNfhs; Clfj;jpypUe;J ngWk; fw;wy; 
 nra;if ahnjdpd; Clfj;jpy; nray; kf;fs; rpf;fy;fs; 
 vit vd;Wk;> mit vq;qdk; Kf;fpaj;Jtk; 
 jug;gl;Ls;sd vd;w thpirKiwia mwpfpd;wdh; 

1) (A), (R) ,uz;Lk; nka; 

2) (A), (R) ,uz;Lk; nka;. Mdhy; (R),(A) Tf;fhd rhpahd tpsf;fkd;W 

3) (A) nka;. Mdhy; (R) nka;ad;W 

4) (A) nka;ad;W Mdhy; (R) nka;. 

43. Assertion (A) : The terminology of science must be totally objective and precise, and 
all concepts should be defined in terms of a set of operations to be 
performed.  These types of definitions came to be called operational 
definitions. 

Reason (R):   The length of some object, for instance, could be defined operationally 
by a series of agreed-upon procedures. 

1) Both (A) and (R) are true 

2) Both (A) and (R) are true, but (R) is not the correct explanation for (A) 

3) (A) is true, but (R) is false 

4) (A) is false, but (R) is true  

cWjpthf;fpak; (A) : mwptpay; vDk; nrhy; nkhj;jkhf jw;rhh;gw;W> RUf;fkhf 
Nkw;nrhd;d Ntz;ba nray; njhFjpiaf; Fwpf;fpwJ.  
,it nray; tiuaiwfs; vdg;gLfpd;wd 

fhuzk; (R) :   xU nghUspd; ePsk;> nray; tiuapay; Vw;fg;gl;l thpir 
xOq;F Kiwg;gb tiuaWf;fg;gLfpwJ 

1) (A), (R) ,uz;Lk; nka; 

2) (A), (R) ,uz;Lk; nka;. Mdhy; (R),(A) Tf;fhd rhpahd tpsf;fkd;W 

3) (A) nka;. Mdhy; (R) nka;ad;W 

4) (A) nka;ad;W Mdhy; (R) nka;. 
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44. Assertion (A) :  Spiral of silence is the term meant to refer to the tendency of people 
to remain silent when they feel that their views are in opposition to 
the majority view on a subject. 

Reason (R) :   It is born out of the fear of isolation when the group or public realizes 
that the individual has a convergent opinion from the status quo. 

1) Both (A) and (R) are true 

2) Both (A) and (R) are true, but (R) is not the correct explanation for (A) 

3) (A) is true, but (R) is false 

4) (A) is false, but (R) is true  

cWjpthf;fpak; (A) : mikjpr;RUs; vd;gJ xU nghUs; Fwpj;Jg; 
ngUk;ghd;ikapduJ fUj;Jld; jk; fUj;J NtWgLtJ 
fz;L mikjpahf ,Uf;Fk; kdg;Nghf;iff; Fwpg;gJ 

fhuzk; (R) :  FO my;yJ nghJ kf;fs; fUj;jpypUe;J jdpegh; 
khWgLtJ Fwpj;Jj;jhd; jdpikg;gLj;jg;gLNthNkh vDk; 
mr;rk;  

1) (A), (R) ,uz;Lk; nka; 

2) (A), (R) ,uz;Lk; nka;. Mdhy; (R),(A) Tf;fhd rhpahd tpsf;fkd;W 

3) (A) nka;. Mdhy; (R) nka;ad;W 

4) (A) nka;ad;W Mdhy; (R) nka;. 

45. Assertion (A) :  Media literacy is the ability to evade the use of media. 

Reason (R) :   Media literate youth and adults are better able to understand the 
complex. Messages received from television, radio, Internet, 
newspapers, magazines, books, billboards, video games, music, and 
all other forms of media. 

1) Both (A) and (R) are true 

2) Both (A) and (R) are true, but (R) is not the correct explanation for (A) 

3) (A) is true, but (R) is false 

4) (A) is false, but (R) is true  

cWjpthf;fpak; (A) : Clff; fy;tpawpT vd;gJ Clfg; gaidj; jtph;j;jy; 

fhuzk; (R) :  Clf mwpTila ,isah;> njhiyf;fhl;rp> ,izak;> 
thndhyp> nra;jpj;jhs;> ,jo;fs;> E}y;fs;> gpy;Nghh;Lfs;> 
tPbNah tpisahl;Lfs; ,ir kw;Wk; midj;J tbt 
Clfq;fspd; fbd nra;jpfisj; njspthfg; Ghpe;J 
nfhs;fpd;wdh; 

1) (A), (R) ,uz;Lk; nka; 

2) (A), (R) ,uz;Lk; nka;. Mdhy; (R),(A) Tf;fhd rhpahd tpsf;fkd;W 

3) (A) nka;. Mdhy; (R) nka;ad;W 

4) (A) nka;ad;W Mdhy; (R) nka;. 
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46. Passage  

Read the following passage and answer questions below : 

The media are one among the self-regulatory mechanisms in the advertising industry.  
Most media maintain some form of advertising review process and, expect for political 
ads, may reject any they regard as objectionable.  Some media exclude advertising for 
an entire product class; others ban individual ads they think offensive or 
objectionable.  A number of magazines in many countries refused to run some of 
Benetton’s ads on racial lines on the grounds that their readers would find them 
offensive or disturbing. 

Newspapers and magazines have their own advertising requirements and 
restrictions, which often vary depending on the size and nature of the publication.  
Large, established publications, such as major newspapers or magazines, often have 
strict standards regarding the type of advertising they accept.  Some media even test 
the products they advertise and such policies are designed to enhance the credibility 
of the publication and increase the reader’s confidence in the products it advertises. 

The advertising industry views self-regulation as an effective mechanism for 
controlling advertising abuses and avoiding the use of offensive, misleading, or 
deceptive practices, and it prefers this form of regulation to government intervention.  
Self-regulation of advertising has been effective and in many instances probably led to 
the development of more stringent standards and practices than those imposed by or 
beyond the scope of legislation 
The passage refers to  
1) Offensive advertisements 
2) Self-regulation of advertisements 
3) Government monitoring 
4) Benetton’s controversial advertisement 

fPo;f;fhZk; gj;jpiag; gbj;J mjd; fPNo jug;gl;Ls;s tpdhf;fSf;F tpil jUf. 

tpsk;guj; njhopy;fspy;> Clfk; xU Ra xUq;fikT ,aq;FWg;Gfspd; njhFjpahf 
cs;sJ.  Clfq;fs; xU tif tpsk;gug; ghprPyidiaf; ifahs;fpwJ.  murpay; 
tpsk;guq;fisj; jtpu jilnrhy;Yjw;Fhpad vd;W mit fUJgtw;iw 
ePf;Ffpd;wd.  rpy Clfq;fs;> xU Fwpg;gpl;l thpirg; nghUl;fSf;fhd 
tpsk;guq;fis Kw;whf ePf;FfpwJ.  rpyh; jdp egh; tpsk;guq;fs; tpyf;FfpwJ 
mit jil nrhy;Yjw;Fhpad> jhf;Fjypd vd;W fUJk; NghJ ePf;Ffpd;wd.  gy 
ehLfspy;> vz;zw;w ,jo;fs; ngdpl;ld; tpsk;guq;fis> mit ,d mbg;gilapd 
vd;gjhy;> jq;fs; thrfh;fs;.  mtw;iwr; rq;flkhdjhfTk;> jhf;jy; 
jd;ikathfTk; fUJtjhy; Ntz;lhk; vd;W $wp tpyf;fpd. 

nra;jpj;jhs;fSk;> ,jo;fSk;> jkf;nfd tpsk;guj; NjitfSk;> jilfSk;> 
mtw;wpd; msT> ntspaPl;bd; ,ay;gpw;Nfw;gf; nfhz;L ,aq;Ffpd;wd.  nghpa> 
epiyg;gLj;jg;gl;l ntspaPLfs;> Gfo;ngw;w nra;jpj;jhs;fs;> ,jo;fs; tof;fkhf 
,j;jifa ju myfPl;ilf; nfhz;Ls;sd.  mjd;gb mth;fs; Vw;Fk; tpsk;guq;fs; 
mikfpd;wd.  rpy epWtdq;fs; jhq;fs; tpsk;gug;gLj;JKd; mg;nghUl;fisr; 
Nrhjid nra;fpd;wd.  mf;nfhs;if mit ntspapLk; tpsk;guq;fspd; 
ek;gfj;jd;ik thrfh;fs; ek;gpf;if;r; rhd;whff; nfhs;fpd;wd.  

tpsk;gur; Rafl;Lg;ghl;L nfhs;if> tpsk;guQ;rhh; jtWfs;> jhf;Fjy; ,ay;ghd 
jpir jpUg;Gkpay;gpd; Mfpatw;iwf; fl;Lg;gLj;j cjTfpd;wd.  muR jiyapl;L 
xOq;FKiwf;F toptFf;fpwJ.  rl;lG+h;t Kd; eltbf;ifahf ,it cs;sd. 
gj;jp Fwpg;gpLtJ 

1) jhf;Fjy; tpsk;guq;fs; 
2) Ra xOq;fik tpsk;guq;fs; 
3) murpd; newpahSif 
4) ngdpl;ldpd; Kuz;gl;l tpsk;guk; 
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47. How do some media enhance their image among their readers? 
1) Implement strict standards of advertising 
2) Restrict the type of advertising they accept  
3) Test the products advertised 
4) Allow government intervention 

vt;thW rpy Clfq;fs;> jq;fs; thrfh;fspdpilNa jq;fs; ,Nki[ cah;j;jpf; 
nfhs;fpd;wd 

1) tpsk;guj;jpd; juj;ij cWjpahff; filg;gpbj;jy; 
2) Vw;Fk; tpsk;guq;fisf; fl;Lg;gLj;jpf; nfhs;Sjy; 
3) tpsk;guk; nra;Ak; nghUl;fisr; Nrhjidaply; 
4) murpd; jiyapl;il mDkjpj;jy; 

48. Which ad is referred to as a controversial one in the passage? 
1) Racial ads  2) Benetton 
3) Government ads 4) Cultural ads 

gj;jpapy; nrhy;yg;gl;l ve;j tpsk;guk; Kuz; cilajhff; $wg;gLfpwJ 

1) ,dQ;rhh; tpsk;guq;fs; 2) ngdpl;ld; 
3) muR tpsk;guq;fs; 4) gz;ghl;L tpsk;guq;fs; 

49. How does the passage compare the implementation of self-regulation with that of 
legislations of the government? 
1) Effective 
2) Not so viable 
3) Less effective than laws 
4) Not preferred 

vq;qdk; gj;jp Ra xOq;fpid murpd; rl;lq;fSld; xg;gpLfpwJ 

1) typikahd 
2) Kf;fpakw;w 
3) rl;lq;fis Nehf;f typikaw;wJ 
4) tpUk;gw;Fhpajd;W 

50. What role media play in advertising industry 
1) Self regulatory role 
2) Regulatory role 
3) Insignificant role 
4) Mediatory role           

tpsk;guj; njhopypy; Clfk; vd;d gq;F tfpf;fpwJ 

1) Ra xOq;fikT gq;Fepiy 
2) Kiwg;gLj;J gq;Fepiy 
3) ntspj;njhpahj rpW gq;F 
4) ,ilepiyg; gq;F 

 

————————
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ROUGH WORK 
  


