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Since the later part of the nineteenth century, marketing has bit by bit advanced through different showcasing 

directions. These stages in marketing evolution present a summed-up picture and an adequately huge number 

of organizations have taken on the modern marketing concept or philosophy. 

The idea of marketing direction was created in the last part of the 1960s and mid-1970s at Harvard University 

and at a modest bunch of ground-breaking organizations. It replaced the previous sales direction that was 

common between the mid-1950s and the mid-1970s, and the production orientation that prevailed preceding the 

mid-1950s. 

The common utilization of the market implies where goods are bought or sold. A market need not really mean 

a position of trade. The word market is generally utilized and may even mean or point in any of the following: 

- 

• The market may mean a place where buying and selling take place 

• Buyers and sellers come together for transaction 

• An organization through which exchange of goods takes place 

• The act of buying and selling of goods (to satisfy human wants) 

• An area of operation of commercial demand for commodities. 

Marketing Concepts 

Marketing is a human activity to fulfill wants and needs, through a trade cycle. A demand is a need for which 

the buyer is ready to pay a cost. A need is anything or service the consumer wants or looks for. Want becomes 

a request when upheld by buying power. A need is anything the consumer feels to keep himself alive and 

healthy. A transaction comprises worth between two parties. The point of marketing is to make sales to 

reasonable profit for the producer. 

Marketing is the creation and the conveyance of ways of life. It is discovering what customers need, then, at 

that point, planning and developing a product or service that will satisfy those wants; and then determining the 

best way to price, promote and distribute that product or service. The purpose behind the business is to make a 

client by which stress is laid on two angles: (a)  identification of customer needs, and (b) arranging the business 

to meet these needs. The cutting-edge idea focuses on the consumers and their satisfaction. The approach of 

modern marketing is consumer-oriented rather than exclusively product-oriented. 

Objectives of Marketing 

In the cutting-edge business world, the target of marketing is more than creating profits. Coming up next are 

the objectives of marketing: 

• Intelligent utilization of current marketing policies 

• To develop strategies and their execution for a decent outcome 

• To propose solutions by concentrating on the issues relating to marketing 

• To find sources for additional data concerning the market issues 

• To reinforce existing find sources 

• To make appropriate moves as required 

Importance of Marketing to the Society 

In the present society, marketing plays a significant part. 

• It is an interfacing link between the consumer and the maker. The marketing process carries new things 

to retail shops, from where the consumers can get them. 
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• It helps in expanding the standard for everyday comforts of people. Because of large-scale production, 

the costs of goods decreases. Hence decrease in cost will bring about a better quality of living. 

• It assists with expanding the nation’s income. Proficient process for marketing lessens the expense for 

the minimum, this thusly brings down the costs, and the buyer's buying power increases. This will 

expand the national income. 

• It builds employment opportunities. For continuous production, continuous marketing is required. Hence 

expanded activity provides more job opportunities to many people. 

• It helps in offering surplus goods to different nations where there is interest in such goods. 

Marketing Functions 

Marketing includes specific exercises to make the goods begin to venture from the spot of production to the 

place of consumption. The demonstration, activity, and administration which are worried about the marketing 

exercises are called marketing functions. The marketing functions connect the producer and the ultimate 

consumer. The functions of marketing include various activities to be performed one next to the other. Take for 

instance wheat; it goes from the land (rancher) to the last customer through the functions of collection or buying, 

storing, grading, packing, transporting, etc. In this way, it implies several functions including risk-bearing and 

market information. 
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